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BLOM Lebanon PMI®

PMiI slips back into contraction zone in October

Renewed declines in new business and output
Sharper fall in exports

Confidence drops to five-month low but cost inflation
eases
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Lebanon's private sector economy deteriorated in
October, according to the latest BLOM PMI® survey data,
marking the first time since May that this was the case. A
sharper decline in new export orders weighed on
demand and, in turn, activity levels. Nonetheless,
employment remained stable, even though expectations
for the next 12 months were the most downbeat since
May.

The headline BLOM Lebanon PMI® fell below the 50.0 no-
change level in October, from 50.5 in September,
indicating the first deterioration in business conditions
across the Lebanese private sector since May. However,
at 49.8, the contraction signalled was only fractional
overall.

Commenting on the October 2026 BLOM Lebanon
PMI, Helmi Mrad, Senior Research Specialist at BLOM
Bank said:

"The BLOM Lebanon PMI decreased from 50.5 in
September to 49.8 in October, marking the first month
of contraction in private business conditions since May.
This marginal contraction was mainly driven by a
decrease in new orders and new export orders. The
decrease in citizens’ purchasing power, economic and
security uncertainty along with unfavourable economic
conditions led to a reduction in new orders.
Additionally, the instability in regional geopolitics
increased the shrinkage in new orders from
international clients, thus new export orders witnessed
an additional drop. The increasing war talk by the US
and Iran must have been a contributing factor, and
added to tensions. As such, we hope that all parties
concerned agree to separate Lebanon from regional
tensions and allow the State to be the decisive decision
maker related to war and peace."

The main findings of October’s survey were as follows:

The fourth quarter of 2026 began with a marginal decline
in total new order receipts. Survey respondents linked
the reduction to constrained purchasing power,
uncertainty and unfavourable economic conditions.
Regional instability was also often noted as a reason for
lower export sales. New orders received from
international clients fell sharply and to the greatest
extent for three months.

With total volumes of new work decreasing during the
month, October saw a renewed reduction in business
activity levels across Lebanon. Some panel members
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linked lower output to price pressures, insecurity and
project delays.

Businesses opted for a more cautious stance regarding
their inventories in October. Stocks of purchases were
cut for the first time since May. This came despite
increased evidence of supply-side challenges as delivery
times from vendors lengthened to a greater degree than
in September. Disruption to transportation in the Middle
East was often a factor that caused delays, anecdotal
evidence indicated.

Purchase cost inflation subsequently continued in
October. Companies mentioned that they paid more for
imported products, fuel and construction materials.
Shipping fees were also mentioned as a driver of cost
pressures. That said, the extent that purchasing prices
rose was the softest since June. Private sector firms in
Lebanon raised their charges in October as they sought
to pass on increases in costs where possible. However,
the pace of inflation slowed to a five-month low.

Regarding operating capacities, October survey data
signalled no change in both the levels of employment and
outstanding work. Backlogged order volumes were
stable, ending a five-month sequence of accumulation.
This coincided with unchanged workforce numbers (after
seven months of marginal cutbacks) and a fresh decrease
in new work intakes.

Looking ahead, Lebanese businesses were more
pessimistic towards the 12-month outlook, with
expectations the most downbeat since May. Fears of an
intensification in conflict dampened sentiment.

-Ends-

The headline figure derived from the survey is the
Purchasing Managers’ Index™ (PMI®). The PMI is a
composite index, calculated as a weighted average of
five individual sub-components: New Orders (30%),
Output (25%), Employment (20%), Suppliers’ Delivery
Times (15%) and Stocks of Purchases (10%). Readings
above 50.0 signal an improvement in business
conditions on the previous month, while readings
below 50.0 show a deterioration.

If you prefer not to receive news releases from S&P Global, please email
press.mi@spglobal.com. To read our privacy policy, click here.
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For further information, please contact:

BLOM Bank:

Dr Ali Bolbol, Chief Economist / Head of Research
Telephone +961 1 739 817

Email ali.bolbol@blom.com.lb

S&P Global Market Intelligence:

Joe Hayes, Senior Principal Economist Kriti Khurana, Corporate Communications
Telephone +44-1344-328-099 Telephone + 91-971-101-7186
Email joe.hayes@spglobal.com Email kritikhurana@spglobal.com

press.mi@spglobal.com

Note to Editors:

The BLOM Lebanon Purchasing Managers’ Index™ is based on data compiled from monthly replies to questionnaires sent to purchasing executives in
approximately 400 private sector companies, which have been carefully selected to accurately represent the true structure of the Lebanese economy,
including manufacturing, services, construction and retail. The panel is stratified GDP and company workforce size. Survey responses reflect the change,
if any, in the current month compared to the previous month based on data collected mid-month. For each of the indicators the ‘Report’ shows the
percentage reporting each response, the net difference between the number of higher/better responses and lower/worse responses, and the ‘diffusion’
index. This index is the sum of the positive responses plus a half of those responding ‘the same’.

The Purchasing Managers’ Index (PMI®) is a composite index based on five of the individual indexes with the following weights: New Orders - 0.3, Output
- 0.25, Employment - 0.2, Suppliers’ Delivery Times - 0.15, Stock of Items Purchased - 0.1, with the Delivery Times index inverted so that it moves in a
comparable direction.

Diffusion indexes have the properties of leading indicators and are convenient summary measures showing the prevailing direction of change. An index
reading above 50 indicates an overall increase in that variable, below 50 an overall decrease.

S&P Global do not revise underlying survey data after first publication, but seasonal adjustment factors may be revised from time to time as appropriate
which will affect the seasonally adjusted data series. Historical data relating to the underlying (unadjusted) numbers, first published seasonally adjusted
series and subsequently revised data are available to subscribers from S&P Global. Please contact economics@spglobal.com.

About BLOM Bank

BLOM Bank, established in 1951, is one of Lebanon's leading banks and the largest in the country by total assets, deposits, and equity. Operating a universal
banking model, the Bank serves its clients through Retail, Commercial, Private, and Investment Banking, including brokerage, research, custody, and asset
management, alongside Islamic Banking and Insurance, through a network of branches and subsidiaries spanning a total of 10 countries, including
Lebanon. For more information, visit www.blombank.com.

About S&P Global (www.spglobal.com)

S&P Global (NYSE: SPGI) S&P Global provides essential intelligence. We enable governments, businesses and individuals with the right data, expertise and
connected technology so that they can make decisions with conviction. From helping our customers assess new investments to guiding them through ESG
and energy transition across supply chains, we unlock new opportunities, solve challenges and accelerate progress for the world.

We are widely sought after by many of the world’s leading organizations to provide credit ratings, benchmarks, analytics and workflow solutions in the global
capital, commodity and automotive markets. With every one of our offerings, we help the world’s leading organizations plan for tomorrow, today.

About PMI

Purchasing Managers’ Index™ (PM/®) surveys are now available for over 40 countries and also for key regions including the eurozone. They are the most closely-
watched business surveys in the world, favoured by central banks, financial markets and business decision makers for their ability to provide up-to-date,
accurate and often unique monthly indicators of economic trends. To learn more go to spglobal.com/marketintelligence/en/mi/products/pmi.html

The intellectual property rights to the data provided herein are owned by or licensed to S&P Global and/or its affiliates. Any unauthorised use, including but not limited to copying,
distributing, transmitting or otherwise of any data appearing is not permitted without S&P Global’s prior consent. S&P Global shall not have any liability, duty or obligation for or
relating to the content or information (“Data”) contained herein, any errors, inaccuracies, omissions or delays in the Data, or for any actions taken in reliance thereon. In no event
shall S&P Global be liable for any special, incidental, or consequential damages, arising out of the use of the Data. Purchasing Managers’ Index™ and PMI® are either trade marks
or registered trade marks of S&P Global Inc or licensed to S&P Global Inc and/or its affiliates.

This Content was published by S&P Global Market Intelligence and not by S&P Global Ratings, which is a separately managed division of S&P Global. Reproduction of any
information, data or material, including ratings (“Content”) in any form is prohibited except with the prior written permission of the relevant party. Such party, its affiliates and
suppliers (“Content Providers”) do not guarantee the accuracy, adequacy, completeness, timeliness or availability of any Content and are not responsible for any errors or
omissions (negligent or otherwise), regardless of the cause, or for the results obtained from the use of such Content. In no event shall Content Providers be liable for any damages,
costs, expenses, legal fees, or losses (including lost income or lost profit and opportunity costs) in connection with any use of the Content.
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